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“Google” has always been a verb
Reality shows have always been on television
Amateur videos have always been online

|
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nstead meeting friends at the mall...
ney go on Facebook

They grew up playing with and caring for virtual pets



nstead of calling or emailing...they text
nstead of radios...they have iIPods

nstead of going to the library to do research...
they go on the internet

Instead of notebook paper...they
have notebook computers and IPads




Over 74% of adults use the internet regularly; 56% are
online daily.

Overall, 65% of online adults use social networking
By Age:

18-29: 83%

30-49: 70%

50-64: 51%

65+: 33%
13% adults use Twitter. 25-34 highest at 18%
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VIdeo http:/www.youtube.com/watch?v=GS96dIVIESs&feature=related
Facebook:
Pregnancy Prevention & Reproductive Health
Flu Granny- Flu Vaccine Promotion & Hygiene
Coalitions & Collaboratives
MiOttawa Beach Watch- Water Quality Testing
MIOCHD- Media Relations
Twitter: MiOttawa Beach Watch & MiIOCHD
Use a low-cost “Social Media Dashboard” to manage the sites
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miOttawa Beach Watch

Government Organization - Holland, Michigan -+ #* Edit Info
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Hidden Posts Write something... Fﬁ] Promote with an Ad
[ nfo E View Insights
&0, Friend Activity miDttawa Beach Watch 28 1nvite Friends
El Motes Our beach water testing is complete for the season. We welcome any suggestions
1] Links for serving you better next year! You and miOttawa Beach Watch
Photos 393 Impressions - 0% Feedback W
ike - C e+ Ser
EDIT Like * Comment - Share * Sep E m‘!‘m
i 44 friends like this.
About # Edit miDttawa Beach Watch &,

More information on our Macatawa Watershed project. Y Flu Granny of the Ottawa County Hea. ..
Learn more and view results at
www . miottawa,org/beachwatch

Dogs Track Down Sewage Source

w wmt.com Quick Tips
334 The hunt is on for the source of a water contamination
problem in the Holland area. Get more people to like your Page with Facebook
like this Ads today!
547 Impressions - 0% Feedback
Likes P e ) Sample Ad: miOttawa Beach Watch
BIE Like - Comment - Share - September 13 at 6:11p Your ad text here.

Flu Granny of the
Ottawa County
Health

miDttawa Beach Watch
http: v wwmt. comfartices fmacatawa-1395730-mich-contamination. html

Ottawa County Hunt on for source of contamination in Lake Macatawa
—3 parks and www,wwmt.com
Recreation Hunt on for source of contamination in Lake Macatawa | macatawa, mich,

Your Tweets 67
31 Aug  Have fun at the beach _ water quality resulis
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Gender and Age?

Metrico «

2.7% -
Fendc 66% 28% 5%
1824 534 3544 4554 55+
—
Male 30% 0.90% 6.6% |

3%
Countries” Cities” Language’
325 United States 135 Grand Rapids 320 English (US)
3 Canada 51 Kalamazoo 9 English (UK}
1 Indonesia 19 Holland 1 Indonesian
facehook Search Q er Felgner  Home 1 Hong Kong 15 Allendale 1 Traditional Chinese (Hong Kong)
1 Mexico 13 Livingston 1 Spanish
= 1 Iceland
miOttawa Beach Wat. B Insights > + Create an Ad
The number of times people {Fans and non-Fans)
Page Insights have viewed a News Feed story posted by your
B overview Page. This data corresponds ta D5/01/2011 | week [ Month [osjo1/2011-08/25/2007 | vity
09/25/2011.
u: E
18 Users Y N Page Views "
[] Interactions Post Views * Post Feedback
Page Views []Lr s
46,069 1,352% 57 #375%
Links
G0 Page Daily Story Feedback’ 20
Documentation ily Story Fe <
ELkes B comments B Unsubscribes N
10 P | L® Chat (Offline)
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Page Posts”
Message Posted « Impressions Feedback
Our beach water testing is complete for the season. We... September 23 at 10:1%am 393 0%
More information on our Macatawa Watershed project. September 13 at&:11pm 547 0%
http:/fwww wwmt, com/ar tickes /macatawa-1335730-mich-contamina. .. September 12 at 7:08pm 635 0%
Examining some of the Macatawa Watershed with Environmental, ., September 12 at 10:22am 710 0,28 %
beach results updated,... September 2 at 11:32am 254 0%
Have fun at the beach..... water quality results updated... August 31 at 4:53pm 197 2%
E.. coli results update... August 30 at 3:28pm 715 0%
A Public Health Advisory has been issued for Lake Macatawa. .. August 30 at 9:15am 668 0%
Stay tuned with our daily water quality results... August 25 at 3:27om 435 0%
Mew water quality updates now available at... August 23 at 12:38pm 783 0%




* QR Coding

e YouTube




-0llow your social media policy

Have a larger communication plan. Social Media
nas not replaced traditional marketing efforts.

Ask yourself why you need an online community.
Honestly.

Take the time to learn about social media...how

does it work? Play with it. Follow a great company.
How do they use it?




Consider the ongoing commitment of
monitoring the sites.

You must be willing to let go of some control.
You must publicize your social network.

Evaluate your social network. Don'’t be afraid
to abandon ship. (Just delete yourself first!)




* Questions?

— Shannon Felgner, Communications Specialist

o sfelgner@miottawa.org
¢ 616-494-5597
« @sfelgner on Twitter



Sovurceo

Kaiser Family Foundation
Pew Research Center
Rutgers University
Beloit College
The Power of Social Networking by T. Hunt
Social Media Marketing by L. Evans
Twitter Power 2.0 by J. Comm
Online: TechCrunch, Mashable, AdWeek & Advertising Age



