
allall--aa--twitter:twitter:
Communication + Communication + 
Social MediaSocial Media

Shannon FelgnerShannon Felgner
Communications SpecialistCommunications Specialist
Ottawa County Health DepartmentOttawa County Health Department



TodayToday’’s College Studentss College Students……

• “Google” has always been a verb
• Reality shows have always been on television
• Amateur videos have always been online
• Instead meeting friends at the mall…

they go on Facebook
• They grew up playing with and caring for virtual pets



How their How their 

technology is differenttechnology is different……
• Instead of calling or emailing…they text
• Instead of radios…they have iPods
• Instead of going to the library to do research…

they go on the internet
• Instead of notebook paper…they 

have notebook computers and iPads



Why Technology?Why Technology?
• Over 74% of adults use the internet regularly; 56% are 

online daily. 
• Overall, 65% of online adults use social networking
• By Age:

– 18-29:  83%
– 30-49:  70%
– 50-64: 51%
– 65+: 33%

• 13% adults use Twitter.  25-34 highest at 18%



AdvantagesAdvantages

• Audience
• Low Cost
• Flexible
• Instant Feedback
• Many have tuned 

out traditional 
media

• Real-time & 
spoon-fed

• “Word of Mouth”
effect & trust built

• Metrics



OCHD + Social MediaOCHD + Social Media
• Video http://www.youtube.com/watch?v=GS96dIVlE8s&feature=related

• Facebook:
• Pregnancy Prevention & Reproductive Health
• Flu Granny- Flu Vaccine Promotion & Hygiene
• Coalitions & Collaboratives
• MiOttawa Beach Watch- Water Quality Testing
• MiOCHD- Media Relations

• Twitter:  MiOttawa Beach Watch & MiOCHD
• Use a low-cost “Social Media Dashboard” to manage the sites





Metrics + Metrics + 

InsightsInsights



• QR Coding

• YouTube

Other Communication Other Communication 

TechnologyTechnology



Lessons LearnedLessons Learned

• Follow your social media policy
• Have a larger communication plan.  Social Media 

has not replaced traditional marketing efforts. 
• Ask yourself why you need an online community.  

Honestly.
• Take the time to learn about social media…how 

does it work?  Play with it.  Follow a great company.  
How do they use it?



Lessons LearnedLessons Learned

• Consider the ongoing commitment of 
monitoring the sites.  

• You must be willing to let go of some control.
• You must publicize your social network.
• Evaluate your social network.  Don’t be afraid 

to abandon ship.  (Just delete yourself first!)



Final Thoughts * QuestionsFinal Thoughts * Questions

• Questions?

– Shannon Felgner, Communications Specialist
• sfelgner@miottawa.org
• 616-494-5597
• @sfelgner on Twitter
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